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Komnnexcna xeanmugbikayia eghekmuenocmi mapkemuneo6oi cmpameeii nionpuemcmea moxce 6ymu 3poOneHa HA OCHO8I
NOKA3HUKIG (2eHepanbHUll — MapKemuH208Ull npUOdYmox, NPOMINCHI: yucmui 00Xio 6i0 peanizayii npodykyii; cobisapmicmy peani-
306aHOI NPOOYKYIL; MapKemuHzo8i eumpamu) it Kpumepiig OyiHKU AKOCMI (3G2anbHull - peHmabenbHicms npooaic, YacmKosi:
BIOHOWIEHHS YUCMO20 00X00y 6I0 peanizayii npooykyii nionpuemcmea 00 1020 aAKMusie; uacmka cobisapmocmi peanizo8anoi
npooykyii nionpuemcmea y 1oeo 4ucmomy 00xo0i 8io peanizayii nPOOYKYii; 4acmra MapKemuHe08ux aUmpam nionpuemMcmea y 1oeo
uucmomy 00xo0i 8i0 peanizayii npooykyii). Bonu € supaznuxom Oiti, ski 8iobysaromscs Ha punky. bez nux i komniekmuoi oyinku
eghexmueHoCmi MapKemun2060i cmpamezii OHmMo2ene3 cyd '€Kma HeMONCIUBUIL.

* % %

Komnnexcnas oyenka sghpexmusnocmu MapkemuHzo80U cmpamezuu Npeonpuamus mogxcem 0vimb COeNaHa HA OCHOBe
nokazameney (2eHepANbHLIL — MAPKEMUH208asl NPUOBLIL, NPOMENCYMOUHbIE: YUCMBIL 00X00 OMmM pearu3ayuu NpoOYKyuu,;
cebecmouMoCcms peanu308anHol NPOOYKYUU, MAPKEMuUH208ble pacxoobl) U Kpumepues OyeHKU Kavecmaa (00wutl - peHmabenbHoCmy
npooadic, YacmuuHble: OMHOWEHUe YUCHO20 00X00d OM Peanu3ayuu NPOOYKYUL U AKMUB08, 00JIsL cebeCmouMOChiu Pearu308aHHO
NPOOYKYUU 8 HUCMOM 00X00e Om peanu3ayuu NpooyKyuu, 005 MAPKEMUHEOBbIX pPACX0008 6 YUCHOM 00X00e Om peanu3ayui
npodykyuu).Onu éceyeno A6IAIOMCA Gblpasumenem OeUcmeuti, Komopuvle Npoucxoosm Ha peinke. besz nux u edunoii oyenxu
I PexmusHOCmU MAPKEMUH20601 CIMpame2uu OP2aHU3AYUL OHIMO2EHe3 CyObEKMa HeBO3MONHCEH.

* % %

For a comprehensive assessment of the economic efficiency of a production and sales strategy of an industrial enterprise and a
research and production association, it is important to clearly identify the indicators and criteria for assessing quality, that is, those
factors influencing which it is possible to make judgments about the degree and completeness of achieving marketing objectives. It
should be noted that the fact that the choice of indicators and criteria for a comprehensive assessment of the economic efficiency of
the marketing strategy of the industrial enterprise and the scientific and production association - factors that allow you to judge the
extent and completeness of the goals - is at this time one of the most difficult and debatable issues. In turn, as a result of the study of
the views and opinions of leading domestic and foreign economists on this problem, it is shown that the methodological and
informational tools of the subsystem integrated economic analysis and evaluation, currently existing, are not used by the
management personnel of the industrial enterprises for the comprehensive assessment of the economic efficiency of the marketing
strategies of the industrial enterprise and scientific-production association. In this regard, the purpose of this study is to develop and
substantiate the need to use the methodological and information mechanism of the subsystem of integrated economic analysis in the
comprehensive assessment of the economic efficiency of the commercial and industrial strategy of the industrial enterprise, research
and production association. Comprehensive evaluation of the economic efficiency of the marketing strategy of the industrial
enterprise and the research and production association can be made on the basis of the system of the resulting indicators (general -
marketing profit, intermediate: net income from the sale of products (goods, works, services), the cost of sales of products (goods,
works, services);, marketing costs) and criteria for quantization of quality (overall - profitability of sales, partial: the ratio of net
income from the sale of products (goods, works, services) the industrial enterprise and the scientific-production association to its
assets; the share of the cost price of the sold products (goods, works, services) of the industrial enterprise and the research and
production association in its net income from the sale of products (goods, works, services); the share of marketing expenses of the
industrial enterprise and scientific-production association in its net income from the sale of products (goods, works, services)). They
act as a specific spokesman for the processes taking place on the market. Without them and the corresponding comprehensive
assessment of the economic efficiency of the commercial and industrial strategy of the industrial enterprise and the scientific and
production association, the functioning and development of the subject of economic activity is impossible.

Kniouosi cnosa: suxopucmanms, eKOHOMIUHA eeKmusHicmy, iHMe2PO8aAHULl eKOHOMIYHUL AHANI3, KOMepYIlIHO-6UupOOHUYA
cmpamezis, KOMIAEKMHA OYIHKA, MEMOoOON02IHHO-IHGOpMayitinuL Mexanizm, 06 €OHanMs, NIONPUEMCMEO | PYHKYIs

Kniouesvie cnosa:unmezpuposantulii IKOHOMUYECKUT AHAU3, KOMMEPUECKO-NPOU3600CMEEHHAsL CMPAMe2ust, KOMIIEKIMHAsL
OYEeHKA, MEMOO0I0SULECKU-UHDOPMAYUOHHDLIL MEXAHUZM, 00beOUHeHUe, IKOHOMUYECKAas 3P heKkmueHocmy

Keywords: using, economic efficiency, integrated economic analysis, commercial and industrial strategy, Complete
evaluation, methodological and information mechanism, scientific and production association, enterprise, function
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BCTYII

JIJ1st KOMIUTEKCHOT OI[IHKH €KOHOMIYHOI e()eKTHBHOCTI
BUPOOHMY0-30yTOBOT (MapKeTHHIOBOi) cTparerii Ipo-
MHCJIOBOTO IIIIPHEMCTBA i HAyKOBO-BUPOOHHYOTO 00’ €1-
HaHHS JIOCUTh B@XXIIMBO YITKO BM3HAYHUTH IOKA3HUKU Ta
KpuTepii KBaJliMeTpii sKOCTi, TOOTO Ti (hakTOpH BILIMBY
3a SIKUMH MOXKJIUBO POOHTH CYIDKEHHS TPO CTYIIHB 1 TOB-
HOTY JOCSTHEHHS i (mineit) mapketunry. [Ipu npomy
HEOOXiTHO BiI3HAYHUTH TOU (DaKT, IO BHUOIp MOKA3HUKIB
Ta KPHUTEPiiB KOMIUIEKCHOI OLIHKA €KOHOMIYHOI €(heKTHB-
HOCTi MapKeTHHIOBO CTpaTerii MPOMHCIIOBOTO IiIPHEMCTBA
1 HayKOBO-BUPOOHMYOTO 00’ €IHAHHS — YMHHUKIB, SIKi J103-
BOJIAIOTH POOUTH CYMKEHHA TPO CTYMiHb Ta IOBHOTY
peanizauii wined, — siBIsiEe B el 4ac OJHY 13 HaWOUIbII
CKJIaJIHUX ¥ TUCKyCIHHMX mpolieM (3aaay).

Y cBOIO Yepry, y pe3yJbTaTi IPOBEIEHOTO JIOCTIIKEHHS
MOTJISIIB T TyMOK MPOBiTHUX BITYM3HSIHHUX 1 IHO3EMHIX
BUCHHX-CKOHOMICTIB 13 03HaYCHOI IPOOJIEMAaTHKH, CepeT
SKMX TOTpiOHO Bim3HaumTtH pobotm [1-13] Ta iHmINKX,
MOKa3ye, IO iCHYIOUMi Ha [el Yac METONOJIOTIYHO-iH-
(hopMamiiiHMil IHCTpYMEHTapill MICHCTEMH IHTETPOBAHOTO
€KOHOMIYHOTO aHaji3y 1 OIIHKA HEe BUKOPHUCTOBYETHCS
YIPaBIiHCEKAM TIEPCOHATIOM iJIPHEMCTB IPOMHUCIOBOCTI
JUTST KOMIUTEKCHOI kBaHTH(iKamii (OMiHKKA) eKOHOMIYHOL
e(eKTUBHOCTI MapKEeTHHIOBOI CTpaTerii MPOMHUCIOBOTO
MIAPUEMCTBA Ta HAYKOBO-BUPOOHHYOT0 00’ €JHAHHS.

META POBOTHM nonsrae y nokasi (miaTBepKeHHI)
moTpeON BUKOPUCTAHHS METOOJIOTIYHO-1H(DOPMAITIHHOTO
MeXaHi3My (IHCTpyMEHTapir0) MiICHCTEMH CHCTEMAaTHIHOTO
€KOHOMIYHOTO aHami3y y KOMIUIEKTHOI KBaHTH(iKaril
(omiHI) €KOHOMIUHOI e(heKTUBHOCTI (TIPOIYKTHBHOCTI) KO-
MepIiHHO-BIPOOHNYO] (MAapKETHHIOBOI) CTpaTeTii HayKOBO-
BUPOOHMYOr0 00’ €THaHHS i MiANPHEMCTBA IPOMHUCIIOBOCTI.

METOJIU JOCJIIKEHHS

TeopeTnko-MeTo10I0TIYHO0 0a3010 CTATTi BUCTYIAE
MiaJleKTUYHUA METOJ, OCHOBHI ITOJIOKEHHS E€KOHOMIY-
HOTO aHajli3y, MapKeTHHTYy, CUCTEMH YIIPaBIIiHHS CTpaTte-
TIER0 TATPHEMCTB. Y TPOIECi TOCTIHKCHHS 3HAXOIN
BUKOPUCTaHHS HAayKOBI METONH: abOCMpaKmuo-102iuHull
(I TEOPETHYHOTO Yy3arajJbHEHHS Ta (HOPMYIIOBAHHSI
BHCHOBKIB); MOHO2pagiunuti (TIpA TOCTIIKCHHI Teope-
THYHUX 1 MPAKTUIHUX OCOOJMBOCTEH EKOHOMIYHOTO
aHallizy, MapKeTUHTY y CHUCTeMi KepyBaHHS CTpATETi€r0
ATIPHEMCTB); eKOHOMIKO-CIAMUCMUYHUL, DPO3PAXYHKOBO-
KOHCMPYKmMueHutl, nopisHsivHutl (Y OIIHIN CTaHy €KO-
HOMIYHOTO aHai3y, MapKETHHTY Yy CUCTEMI peryJIroBaHHs
CTpATETIEI0 MiIPUEMCTB Ta 00’ €THAHB).

PE3YJIbTATH

[lizcucrema MapKeTHHTY 3aiiMae IPOBiAHY pONb Yy
mporieci (hopMyBaHHS MiAIPUEMCTBAMH MTPOMUCIOBOCTI 1
HAYKOBO-BHUPOOHHYNMH 00’ €THAHHIMH CTpaTerii opieH-
ToBaHO! Ha pHHOK. Llell (akT MOXKJIMBO MOSCHUTH THM,
10 BUPOOHNY0-30yTOBA (MapKETHHTOBA) TiSUIBHICTH TIPO-
MHCIIOBOTO MIATIPHEMCTBA ¥ BHPOOHHYOTO 00’ €IHAHHS
MTOYMHAETHCS 3aI0BrO O TOTO, SIK CYO €KT BHPOOHHYO-
TOCIOJAPCHKOT JISUTbHOCTI TOYHMHAE BHUITYCKATH CBOIO
TOTOBY IPOJIYKIIiO, T4 MPOJIOBKYETHCS 1€ TPUBAIN Yac
MICJISE TOTO, SIK Il BUPOOH OyiM peasi3oBaHi.

[lix eKoHOMIYHMM TEpPMIHOM «MapKETHHIroOBa CTpa-

28

Teriss» MoTpiOHO pO3yMITH Tporec (GOpMyIIOBaHHS OC-
HOBHHX JIOBTOCTPOKOBHX IIiJICH Ta 3aBAaHb Cy0 €KTa BH-
POOHHYO-TOCTIOAAPCHKOT MISTBHOCTI, Y3TOKESHHS MOCIi-
JIOBHOCTI ZIifi, @ TaKOX PO3IOAIJICHHS pecypciB, MOTPio-
HUX JUIs IOCSTHEHHS [IMX BU3HAYCHUX LIS TOIIO.

J1J1s1 KOMIUTEKCHOT OI[IHKM €KOHOMIYHOT €(DeKTHBHOCTI
MapKeTHHTOBOI CTpaTerii MpOMHUCIOBOTO MiIPHEMCTBA i
HAYKOBO-BUPOOHUYOTO 00’ €THAHHS MOTPIOHO BU3HAYHUTH
MapKETUHTOBI TOKa3HUKH, SKi TO3BOJATH BUSABUTU KpH-
THYHI ¥ ONMU3BKI 0 KPUTHYHHUX 30HU (ITHOBI PHHKH,
TOBapHU-BUPOOH, IPEHCKYpPaHTHI Ta JOTOBIpHI IIiHHU TOIIO)
Ta BH3HAYUTH 3aXOMU MIOAO MOKpaIIeHHS (HiHAHCOBO-
E€KOHOMIYHOro CcTaHy G¢ipMU-TIpOIyLEHTa i MiAHATTS il
KOHKYPEHTOCIPOMO>KHOCTI.

ToMy, BUXOISYH i3 TOTO, IO MAPKETUHTOBI Pe3yiib-
TyIOYl TOKAa3HWUKH MLIUIBHO IOB’s3aHI 13 LUIAMH Map-
KETHHT'Y (4acTKOBI LI BUPOOHUYO-30yTOBOT MisUTBHOCTI
(OTpUMaHHS MaKCUMAaJbHO MOXKJIMBOTO YUCTOTO JIOXOMIY
(Bupyukm) Bix peanizauii nmpoaykmii (ToBapiB, poOiT,
mociyr) ( fl), OTpYUMaHHSI MiHIMaJbHO MOYJIHMBOI CO0i-
BapTOCTi peasi3oBaHOl MPOAYKMii (ToBapiB, PoOIT, MOCITYT)

( f2 ), OTPUMAaHHS MiHIMAJIPHO MOJTMBOTO PiBHS BETMIUHHI
MapKeTHHTOBUX BUTpAT ( f3 )), CHIPHUSAIOTH TOCSITHEHHIO

rerepanbHoi mim ( F'), sika mossrae y oTpEMaHHI MaKCH-
MaJbHO MOYKIMBOTO MApKETHHTOBOTO MPHUOYTKY) BBAKAEMO,
IO TCHEPAIBHUM pE3YJIbTYIOUNM ITOKa3HUKOM OL{HKH
EKOHOMIYHOT e()eKTHBHOCTI KOMEPIIiHHO-BUPOOHIYOT (Map-
KETHHTOBOI) CTpaTerii MpoOMHCIOBOTO MiANPUEMCTBA 1
HAayKOBO-BUPOOHHYOT0 00’€/JHaHHS BUCTYIAE MapKETHH-
TOBUi IPUOYTOK, a IPOMDKHUMH PE3yJIbTYIOUUMH MOKa3-
HUKaMH{, Ha Hall IOIJISA, BUCTYMAIOTh: YHCTHH JOXiA
(Bupyuka) Bin peamizanii mpomykuii (ToBapiB, poOiT,
MOCITYT); coOIBapTIiCTh peani3oBaHol Mpoaykuii (ToBapis,
poOiT, MOCIyT) Ta MAPKETHHTOBI BUTPATH TOIIIO.

OKkpiM BUIIlE HaBEICHUX TCHEPATHHOTO 1 MPOMIKHUAX
PE3YIBTYIOUHNX TOKA3HUKIB, TSI KOMIUIEKCHOI OIIHKH €KO-
HOMIYHO! e(peKTUBHOCTI (Ii€BOCTI) KOMEPIiIHO-BUPOOHIIOL
(MapkeTHHr0BO1) cTpaTerii HayKOBO-BHPOOHIYOTO 00’ €1~
HaHHS Ta IPOMUCIIOBOTO HiIPUEMCTBA NOTPIOHUM BHC-
TyIlae BUKOPHUCTAaHHS KpHUTEpiiB (Mipwi) kBaHTH(DiKaiil
SIKOCTI, 32 BEJIMYMHOIO SKUX MOXKHa Oyno O cyauTH Ipo
repeBard ab0 HEZOJIIKK TOTO YM iHILIOTrO BapiaHTy ii apXi-
TEKTOHIKH.

BpaxoByroun Te, 10 KpHUTepii OLIHKK E€KOHOMIYHOI
e(eKTUBHOCTI MapKETHHTOBOI CTpaTerii MPOMHCIOBOTO
MiAPHEMCTBA 1 HAyKOBO-BHPOOHHYOTO 00’ €HAHHS TO-
BUHHI Ha/IaBaTH MOXIIMBICTH POOMTH BHCHOBOK IIPO pe-
alizamiro mijieil MapKeTHHTY, BiJ3HAYNMO, [0 3araIbHUM
PEe3yIBTYIOUMM KPHUTEPieEM OIIIHKM EKOHOMIYHOI edek-
TUBHOCTI MapKETHHTOBOi CTpaTerii HayKOBO-BHPOOHH-
4Ooro 00’€/IHaHHS Ta MPOMHCIIOBOTO IiIPHEMCTBA BHC-
TyIae peHTadeNbHICTh Mpoaax. YacTKOBUMHU K pe3ylib-
TYIOYMMH KPHUTEPIIMH MOXYTh OyTH NPHUHSITI: BiIHO-
IICHHS YUCTOTO JOXOIY Bia peamizamii Mpomykiii (To-
BapiB, poOIT, MOCIYr) MPOMHUCIOBOTO IiIPHEMCTBA 1
HAYKOBO-BUPOOHMYOTO OO0’ €HAHHS JO HOrO AaKTHBIB,
yacTKa co0iBapTOCTI peaii3oBaHOI MPOAYKIii (TOBapiB,
POOIT, MOCITYT) MPOMHUCIIOBOTO MiAIPUEMCTBA Ta HAYKOBO-
BUPOOHNYOro 00’€qHAHHSA y HOTO YHUCTOMY JOXOIl Bif
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peamizamii mpoxykmii (ToBapiB, poOiT, MOCIYT); YacTKa
MapKeTHHTOBUX BHTPAT HAYKOBO-BUPOOHHUYOTO 00’ €IHA-
HHS 1 IPOMHCIIOBOTO IiANPHEMCTBA Y HOTO YHCTOMY JIO-
xozi (BupyuIl) Bix peamizanii mpoaykuii (ToBapis, poobit,
MTOCTIYT).

BUCHOBKH

KomrutekcHa olfiHKka eKOHOMIUHOT e()eKTHBHOCTI Map-
KETHHI'OBOi CTpaTerii MpOMHCIOBOTO MiANPUEMCTBA Ta
HaYKOBO-BHPOOHHYOT0 00’ €IHAHHS MOXKe OyTH 3poliieHa
Ha OCHOBI CHCTEMH pE3yJbTYIOUMX IOKa3HUKIB (TeHe-
paJIbHUN — MapKETUHIOBUI TPUOYTOK, MPOMIXKHI: YUCTHH
JoXin (BMpyuKa) Bix peayizamii mpoykuii (ToBapis, pooOiT,
ocIyT); co0IBapTiCTh peani3oBaHOI MPOAYKILI (TOBapiB,
poOiT, TMOCITyT); MapKETHHIOBI BHTPATH) 1 KpUTEpIiiB
KBaHTHU(QIKAIli SKOCTI (3araJbHUI — PEHTAOCTBHICTH TIPO-
JIaX, YaCTKOBIi: BiIHOIICHHA YHUCTOTO JNOXOAY (BUPYHYKH)
BiX peamizarii mpoxaykumii (ToBapiB, poOiT, mOCIyT) mpo-
MHCJIOBOTO ITIATIPUEMCTBA Ta HAyKOBO-BUPOOHNIOTO 00 €1-
HaHHSA J0 HOTO aKTHBIB, YacTKa COOIBapTOCTI peatizo-
BaHOT NPOAYKLil (TOBapiB, poOIT, MOCIYT) IPOMHUCIIOBOTO
TIJIIPUEMCTBA 1 HAYKOBO-BUPOOHWYOTO 00’ €1HaHHS y Horo
YUCTOMY JOXOAI (BUpY4YIi) Bij peayizamii NpomyKuil
(ToBapiB, po0iT, MOCIIYT); YaCTKa MapKETHHIOBHX BUTpAT
MPOMHUCIIOBOTO IiANPUEMCTBA Ta HAyKOBO-BUPOOHUYOTO
00’emHAaHAA y WOTO YUCTOMY JOXOMi (BHUpYHYIN) BiI pe-
amizamii mpoaykmii (ToBapiB, podit, mociyr)). Boru Buc-
TyMaloTh KOHKPETHUM BHUPA3HUKOM IIPOLIECIB, AKi BiIOY-
BAIOTHCS Ha PUHKY. be3 HuX 1 BiAMOBIAHOT KOMIUIEKCHOT
OILIIHKA E€KOHOMIYHOI e(eKTHBHOCTI KOMEPIIiHO-BHPOO-
HUYOI (MapKEeTHHIOBOI) CTpaTerii MPOMHUCIOBOIO HiNpH-
€MCTBA Ta HAayKOBO-BUPOOHHMYOTO OO’ €THAHHS HEMOIKIIMBE
(YHKIIOHYBaHHSI 1 PO3BHTOK Cy0’€KTa TrocCHoaapchKoi
IISUTBHOCTI.
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