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Y cmammi apzymenmosano, Haeedena nponosuyisi 8iOHOCHO (QOPMYSAHHA | 6NPOBAONCEHHA Y CYUACHUL MemOoOOI02IUHO-
inghopmayitinuil incmpymenmapiu 6yxeanmepcbKo2o 0ONIKY PAXyHKY-eKpamy, HaAO0ACMb MONCIUBICMb CIYIHCOL OOCIIONCEHHS PUHKY
ompumyeamu nompioHy il ingpopmayito npo npomidichull 6upobHU10-36ymosuti nokasnuk «Mapkemunzosi eumpamuy 6e3nocepeonvo i3
0071IK0B0-EKOHOMIUHO020 3a0e3neueHHs. 0 GUSHAUEHHS eDeKMUBHOCI KOMepYItiHO-8UpOOHUYoi cmpamezii 8upoOHUY020 06 '€0-
HAHHA U1l NPOMUCTIO8020 NIONpUEMCMEA. J]08e0eH0, eKOHOMIYHA eheKMUBHICMb 3aX00Y NPOAGIAEMbCA Y MOMY, WO 3aNPONOHOBAHI
npoyeoypu He 8UMA2aiomyv 3MiH y Oyxeanmepcokomy o0niKy; ingopmayis i3 Oyxearmepcokoeo 00Ky 3HAYHO Oewesua aHide OaHi
ompumani y pe3yabmami npogeoeHHs 00poUX MApKemuH208Ux 00CII0NCEHb, iH.

* % %

Apeymenmuposano, npueedénnuvlli nian GOPMUpPOSAHUs U BHEOPEHUs 8 MemoO0I02ULEeCKU-UHPOPMAYUOHHIT MEXAHUIM
byxeanmepckozo yuéma cuéma-sKpaua, Nno360aUm Ciyxche Uccie008aHus PbIHKA NOIYHAMb HYJHCHYIO ell UHPOpMayuio 0 npous-
600CMBEHHO-COBIMOBOM NoKazameine «MapkemuHzogbie pacxoobly HENOCPEOCMEEHHO U3 YUEMHO-IKOHOMUUECK020 0becneueHus Ois
onpeodeneHuss dQGeKkmusHoCmuU KOMMepUecKO-npou3800CMEEHHOU cmpame2uy HAYYHO-NPOU3800CIBEHHO20 00beOUHeHUs, Npeo-
npusimust npomviunennocmu. OOOCHOBAHNO, NPOU3EOOUMETLHOCHb MEPONPUSMUSL NPOSGISACINCI 8 MOM, YMO NPeON0ACEHHbIE NPO-
yedypel He mpebyIOm usmMeHeHull @ OyxeammepcKom yuéme, ungopmayusi no Oyxeanmepckomy yuémy oewieéne, yem OaHHble
noJyueHHble 8 pe3yibmanme npousgeoerUs: 00PO20CMOAUUX MAPKEMUHSOBBIX USLICKAHUL U OP.

* % %

Industry and research and production associations need to use a large amount of diverse information in order to develop cost-
effective marketing strategies for their intensive development, not least among the accounting and economic data. However, modern
methodological and informational accounting tools are not adjusted for the possibility of obtaining information on marketing costs,
one of the intermediate result indicators, which characterizes the effectiveness of the marketing strategy of industrial enterprises and
research and production associations. This precedent gives rise to an urgent problem, the importance of which is constantly growing
and requires, both from theorists and practitioners on economics, to solve it immediately. After analyzing and evaluating recent
researches and publications of leading domestic and foreign economists, who initiated the solution to this problem and on which we
rely, we will take responsibility to note the unconditional fact, the specified problem did not find its target logical and functional
solution on the pages. publications. The dilemma has still not lost its debate (controversy). The purpose of the article is to suggest a
proposal, the introduction of which at industrial enterprises and industrial associations of the state will facilitate the possibility of
obtaining information on the necessary market research service, the production and marketing interim indicator "Marketing costs"
directly from the function of accounting. The given suggestion concerning the formation and introduction into the modern
methodological and informative accounting tools of the account-screen, will enable the market research service to receive the
information it needs about the production and marketing indicator "Marketing costs" directly from the accounting and economic
support to determine the effectiveness of the commercial and industrial strategy of the industrial enterprises and research and
production association. The effectiveness of the measure is that the proposed procedures do not require changes in accounting;
accounting information is much cheaper than the data obtained as a result of expensive marketing research. Among the prospects for
further exploration in this area of development of particular relevance, in our opinion, the question differs (time) associated with the
use of methodological and information tools (mechanism) of the subsystem (function) of economic and analytical support in
determining the production and economic efficiency(efficiency) marketing costs.

Kniouosi cnosa: Oyxeanmepcokuili 001K, 6npoeaoddicenis, KOMepyiliHo-eupoOHUYULl, MAPKemune06i eumpamu, 00.1iKo8o-
eKoHoMiuHe 3a0e3neyenHs, niocucmema, NOKA3HUK, NPOMIJICHULL, PAXYHOK-eKPaH, pe3yIbmylouull ma yHKyis
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BCTYII

[TianmpremMcTBa TPOMUCIOBOCTI 1 HAYKOBO-BUPOOHHUY1
o0’e€ZlHaHHSA Ul TOTO, W00 PO3POOJSTH EKOHOMIYHO
e(eKkTuBHI (IPOJYKTHBHI) MapKEeTHHIOBI cTpaTerii Ham-
PSIMKIB CBOTO IHTEHCUBHOT'O PO3BUTKY ITOBUHHI BUKOPHC-
TOBYBaTH 3HA4HY KUIBKICTH pi3HOMaHITHOI iH(opmarii,
HE OCTaHHE MICIIe cepe]l SIKOi 3aiMarOTh JIaHi MiICUCTEMHU
(pynKii) obmikoBO-eKOHOMIUHOTO 3a0e3neueHHs. OmHAK,
CYYaCHUH METOHOJIOTTYHO-1H(OPMALiiHIIA IHCTpYMEHTApIi
¢yHKIii OyXranTepchKoro OONIKy He HANaroKeHHH Ha
MOXJIMBICTD OTpUMaHHA iH(pOpMaIii (FaHUX) PO BUTPATH
Ha MapKeTHHT, OTHOTO i3 MPOMDXHUX PE3YJIbTYIOUHX MOKa3-
HUKIB, SKUIl XapakTepu3ye eKOHOMIYHY e(heKTUBHICTD (Hi€-
BICTh) MapKETHHIOBOi CTparerii IMpOMHUCIOBUX MiINpH-
€MCTB Ta HayKOBO-BHpOOHHUYMX 00’emaHaHb. Lleit mpere-
JICHT MOPOJKYE aKTyalbHy NpoOJieMy, 3HaUeHHs SKOT Mo-
CTIHHO 3pOCTa€ i BUMarae, sIK BiJl TEOPETHKIB TaK 1 Mpak-
THKIB 13 TUTaHb €KOHOMIKH HEraltHOTO ii BUpIIICHHS.

[TpoBiBIIM KOMIUIEKCHUH (€IMHMI) €KOHOMIYHHH aHai3
Ta OLIHKY OCTAaHHIX MEPCIEKTUBHUX JOCIIIKEHb W mMy0-
JKaIiii MPOBITHUX BITYM3HIHUX 1 IHO3EMHHX YUYCHHX-
eKoHOMICTiB, TakuX K @. byrunens [1], C.®. ['omnos [2],
3. I'ymaitmok [3], T'.T". Kipeiines [4], O.0. MakapeBnu
[5], T'.B. Maknakos [6], B.®. Iamniit [7], M.C. [lymkap
[8], U.T. Xopurpen, Ix. ®ocrep [9], T.A. Xymsxosa
[10], T1.®. Adpykep [11], ®. Kornep [12], M. T'epibept
[13], Bebcrep @penepik E. monoammit [14] Ta 6aratbox
IHINX, Y AKAX 3a[I0YaTKOBAHO PO3B’sA3aHHS TaHOI Mpoo-
JIEMH 1 Ha SIKi MH CITHPAEMOCSI, Bi3bMEMO Ha ceOe BiImoBi-
JANBHICTD BiI3BHAYUTH TOW Oe3yMOBHMIA (DaKT, IO O3HA-
YeHa MpoOJIeMaTHKa He 3HAWIUIa CBOTO JIOTIYHO-(DYHKITiO-
HaJIbHOTO BUPIIICHHS Ha INTANBTAaX [UX BUIIE3a3HAYCHHUX
myOriKariiif. 3aBIaHHs 1me W T0Ci He BTPATHIIO CBOET IPOT-
PECHBHOI TUCKYCIHHOCTI.

META POBOTMH Buctynae y HaBeJCHHI NPOMO3HIIii,
YIPOBA/DKEHHs SIKOT Ha MiANPUEMCTBAX MPOMHUCIOBOCTI
Ta HAayKOBO-BHPOOHWYHUX 00’ €ITHAHHSIX JEpXkaBU CIIPUs-
TUME MOJKJIMBOCTI OTPHUMaHHSA iH(GOPMAIIMHUX JaHUX
PO HEOOXITHMIA CITYK01 JOCTIPKEHHS PHHKY (MapKETHHTY)
BUPOOHHYO-30yTOBHH TPOMDKHHHA MOKa3HUK «Mapke-
THUHTOBI BUTPATH» O€3MOCEepPEeNHBO 3 MiICUCTEMHU OyXTa-
TEPCHKOTO 00Ky .

METOIU AOCJILKEHHS

TeopeTHIHO-MEeTOI0IOTIYHOI0 OCHOBOIO JaHOI CTaTTi
BUCTYIAE J1aJeKTUUYHUH €JIEeMEHT METOJly i OCHOBHI I10-
JIOXEHHsI Teopil (JOKTPUHM) TEOPETUYHO-METOJ0JIOTIH-
HOT'O 3a0€3MeUYCHHS, ONepaTopHO (IBOGYHKIIIOHAIBHO) PO3-
BHUHYTHX CHCTEM IIOJIITHYHOTO (CTPAaTEeriyHOr0) KOOPAMHY-
BaHHS (PEryJIIOBaHHS) CIIEIiaTbHOTO NMPU3HAYEHHS Iil-
MPUEMCTBAMH TIPOMHUCIOBOCTI 1 HayKOBO-BUPOOHHYHMH
00’€THAHHSAMHU Ta TIICUCTEMH MAapKETHHTY, MEXaHI3MY
00JTIKOBO-€KOHOMIYHOTO IHCTpYMEHTapito (mapagurMu
Oyxrantepcpkoro o0IiKy). Y Tporeci IIaHOMipHOTO
(TTOBHOTO) MOCHTIKEHHS BHKOPHCTOBYBAJIMCS HACTYIHI
METOIH: abCcmpakmHo-102iyHuil (IS TEOPETUIHO-METO-
JIOJIOTIYHOTO y3arajbHeHHs 1 (opMyntoBaHHS AETyKIil
(BUCHOBKIB)); MoHocpagiunuil (TIpu IOCTIHKEHH] (aHaTi3i)
TEOPETHYHO-METOIOJIOTIYHUX JIyMOK TEOPETHYHOrO Ta
METOJIOJIOTIYHOTO 3a0e3MeUYeHHs, (YHKIIIOHATIBHO (OIIe-

pPaTopHO) PO3BHHYTHUX CHCTEM IIOBEIIHKOBOTO (CTpaTe-
TIYHOTO) PeryJOBaHHS CHEUiaTbHOTO MPU3HAYCHHS MijA-
NPUEMCTBAMHU MPOMHUCIIOBOCTI 1 HayKOBO-BUPOOHUYHUMHU
00’ eHaHHAMY, (YHKIIT MapKeTHHTY, KOHIenii (Teopil)
Oyxrairepchbkoro 00Ky (MexaHi3My O0O0JIKOBO-EKOHO-
MIYHOTO I1HCTPYMEHTapilo)); epagiunuii (pu MOOymOBi
rpa¢-0JI0K-CXeMH BIIPOBA/DKEHHS PaxyHKy-eKpaHy 3a Ipo-
MDKHAM Pe3yIbTYIOYAM KOMEPIIHHO-BUPOOHIYINM TTOKa3HH-
KOM «MapKeTHHTOBI BUTPaTH» y OOJIIKOBO-€KOHOMIYHE
3a0e3reueHHs).

PE3YJIbTATH

ExoHOMiuHa epeKTHBHICTE MapKETHHTOBOI CTparteril
HAYKOBO-BHPOOHHYOTO 00’€THAHHSA Ta MPOMHUCIIOBOTO IIif-
MPHEMCTBA XapaKTEPU3YEThCSI TIEPESTIKOM YiTKO BU3HAUEHHX
TCHEPAIBHUX 1 MPOMDKHHUX pPe3yJbTYIOUMX MOKa3HUKIB.
OnHUM i3 IMX MPOMDKHUX PE3yJbTYIOUMX IOKa3HHKIB
BUCTYMAIOTh MApKETHHTOB1 BUTPATH TOIIO.

Jlist oTpuMaHHS LBOTO TOKa3HMKa, MOTPIOHO A0 Cy-
YacHOI CHUCTEMH METOJIOJIOTIYHO-1H(OPMAIiHOTO THCTpPY-
MeHTapiro (QYHKINi OyXTraaTepchbKoro OOIIKY MiIIpPUEMCTB
MIPOMUCIIOBOCTI Ta HAyKOBO-BUPOOHMYMX 00 €THaHb BBECTH
paxyHOK-CKpaH, Ha SIKOMY OWM 3HaXOIWIIa BigOOpaKCHHS
iH(pOpMALIis PO HHOTO.

Ieit paxyHOK-eKkpaH Oyzie mpuU3HAYECHUH IS OTpUMa-
HHS y MiICKCTeMi OyXranTepchKoro 00Ky iHpopmariii
PO MPOMDKHHUH pPe3yJbTYyIOUMi MOKa3HUK «MapkeTnH-
TOBi BUTpaTu», sKa HE 3HAXOJMTh BiJOOpaXKeHHs Ha iH-
HMIMX BHUIAX PaxyHKiB (yHKIIi OyXraarepchkoro oOIiKy.
Ha npomMy paxyHKy-ekpaHi BHIUIITUMETHCS («EKpaHyBa-
THUMEThCS») iHpopMais (1aHi) npo MoTpiOHMI WIst cuc-
TEeMHU YIPABIIHHI MapKETHHIOM INPOMDKHHH pe3yJbTy-
FOUUil TIOKa3HUK, PO €KOHOMIYHY €(EeKTHBHICTH BUPOO-
HUY0-30yTOBOI CTpaTerii mMpOMHUCIOBOTO IMiAIPUEMCTBA 1
HayKOBO-BUpOOHMYIOro 00’enHanHA. [H(DOpMaris, ska 3Ha-
XOIUTh Yy3arajlbHEeHHS Ha paxyHKy-eKpaHi Moxe OyTu
3TPyNOBaHa y CUCTEMi €KOHOMIKO-aHATITHYHUX PaXyHKiB
y THX po3pi3ax, SKUX BUMararoTh iIHTEPECH CIIy:KOu Ioc-
JIJPKeHHs pUHKY (MapKeTuHry), 1ei Oes3amnepeynuid Qaxr
0araTokpatHO 30UTbIIYE 1HGOPMAIIHHY EMHICTh MiZICHCTEMU
OyXraiarepchbKoro 00Ky TOIIO.

MOXITHBOCTI 3aIIpONIOHOBAHOTO paxyHKy-eKpaHy Mo-
KazaHi Ha puc. 1. BBegemo paxyHOK-eKkpaH (BUIIJIEHO Kyp-
cuBoM). BiH 103BOIIsIE OTpUMATH y3arajabHEeHy iH(pOpMAIIio
PO MPOMDKHHI pe3yNbTYIOUYHI MOKa3HHK «MapKeTHH-
TOBi BUTpPATW», SIKUHA 3HAXOMUTH MIMPOKE BUKOPUCTAHHS
IIPY BU3HAYCHHI €KOHOMIYHOI e(eKTHBHOCTI KOMEpIIHHO-
BUPOOHHMYOI CTpaTerii MiAMPUEMCTBA MPOMUCIOBOCTI
HAayKOBO-BUPOOHMIOr0 00’eqHaHHA. HaBiTe 1 croporneHa
CXeMa XapaKkTepu3ye T¢ OaraToKpaTHE 30UTbIICHHS OOCSTY
iHdopmarrii (qaHux), Tke MOKIIMBE 3a JOMIOMOTOIO BBEICHHS
03HA4YEHOT0 PaxyHKy-eKpaHy TOLIO.

Oco0MBICTh IILOTO PAaXyHKY-EKpPaHy TPOSBISETHCS B
TOMY, 110 HOTO JTOCHTH JIETKO BBECTH, HE TOPYLIYIOUH IIpH
IHOMY IUTICHOCTI iH(OPMAIIHHOI CHCTEMH Ta TEXHOIOTI1
00po0KHM maHuX. BBemeHHIM IBOTO paxyHKy-eKpaHy Mij-
TIPUEMCTBA TIPOMHUCIIOBOCTI 1 HAYKOBO-BHPOOHMYI 00’€THa-
HHSI MAfOTh MOXKJIMBICTB O€3 iCTOTHHX 3MiH y camoi IiJicuc-
TeMi OyxranTepchkoro oOumiky (36epiratoum yci motpiOHi
PaxyHKH) OTPUMYBaTH iH(OpPMAIiIO PO MPOMIKHHUI pe-
3YJIBTYIOUMI TOKa3HUK «MapKeTHHTOBI BUTpAaTH», KU
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BHKOPHUCTOBYETHCSI TP BU3HAYEHHI €KOHOMIUHOI edek-
TUBHOCTI KOMEpPUiHHO-BUPOOHMUYOI CTpaTerii mpoMHUCIIO-
BOTO TIIIPHUEMCTBA Ta HAYKOBO-BUPOOHUIOTO 00’ €THAHHS,
OCKIIBKH paxyHOK-€KpaH SBIIiE COOOI0 CaMOCTIMHUH
BiIOKpemJIeHu#t iH(pOpMaIiiHuI OJI0K 31 CBOIM alNropuTMOM

00poOKH maHKX. BBeJeHHS Takoro OJIOKY HE MPU3BOIMTD
JI0 BEIMKHUX CTPYKTYPHHUX 3MiH Yy MiJCHCTEMi i HE BHMa-
rae JTOKOPiHHOI Imepe0yJ0BH alropuTMy o0poOku iHpop-
MaliiHuX AaHuX OGYHKIi (miacucreMu) OyXraiTepcbKoro
00Ky TOIIO.

92 «AnMiHICTpaTUBHI BUTPATU»

93 «ButpaTu Ha 30yT»

941 «BuTpaty Ha TOCIIHKEHHS 1 PO3POOKH»

Puc. 1. Ynposaooicenns paxynky-ekpary 3a noKasHukom mapkemunzy «Mapxemunzosi eumpamuy y niocucmemy
byxeanmepcovko2o 00Ky

BUCHOBKH

VY pe3ynbTaTi BUIIE BUKIAJCHOIO Bi3bMEMO Ha cebe
BIJINOBIAJILHICTh Y CTBEPKECHHI TOTO 0e33anepeyHoro
(axTy, 1110 HaBeAEeHa IPOIO3UIIS BITHOCHO (OPMYyBaHHS
Ta BIPOBA/DKEHHS Y CYYacHHH METOJOJIOTIYHO-iH(Op-
MaliiHUH IHCTPYMEHTAapiH MicucTeMu OyXrajlTepchbKOTO
00ITiKy paxyHKy-eKpaHy HaJacTh MOMIIMBICTB CITyXkO0i OC-
JDKEHAS pUHKY (MapKETHHTY) OTPUMYBATH HMOTPiOHY Tif
iHpopMamiro (HaHi) Ipo MPOMIKHHUN BUPOOHUIO-30yTO-
BHH PE3yNbTYIOUMH MOKa3HUK «MapKeTHHTOBI BUTPATI»
Oe3nocepesiHbo 13 QYHKILT 00IIKOBO-eKOHOMIYHOTO 3a0e3-
TIeYeHHS TSI BU3HAYCHHS €KOHOMIYHOI e(h)eKTUBHOCTI KO-
MepIiHHO-BUPOOHNYOT cTpaTerii MPOMHCIOBOTO MiIIpH-
€MCTBa il HAYKOBO-BHPOOHHYOro 00’€qHaHHsA. ExoHOMIYHA
e(eKTUBHICTh BUILE3a3HAYECHOTO 3aX0y MPOSBISETHCS Yy
TOMY, 1110 3aIIPOIIOHOBAaHI MPOIEAYPY HE BUMAraroTh 3MiH
y migcucteMi OyxranTepchbkoro oOiiKy; iHdopmamis i3
¢yHKIii OyXraaTepchbKoro 00Ky 3HAYHO JIEIIEBIIa aHikK
JlaHl OTpUMaHi B pe3yNbTaTi MPOBEICHHS JOPOIHX MapKe-
THUHTOBHX JOCHiIKeHb. Cepesl MepCreKTUB MOAAIBIINX
PO3BIIOK y JaHOMY HampsIMKY PO3BHTKY OCOOJIMBOIO aK-
TyaJBHICTIO, Ha HAII TOTJISA, BiAPI3HAETHCSA MUTAHHSA I10-
B’s3aHe 13 BUKOPHCTAHHIM METOIOJIOTiYHO-iH(pOpMaIiii-
HOTO IHCTPYMEHTApIto MiICHCTEMH €KOHOMIKO-aHaIiTHY-
HOro 3a0e3IeYeHHs y BU3HAUCHHI BUPOOHUYO-TOCIIONap-
CBbKOi €(peKTUBHOCTI MAPKETUHIOBUX BUTPAT TOLIO.
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